Report: Older Consumers More Receptive to Instagram Ads 
[image: Image result for older consumers]Consumers between 65 and 74 years old are the most likely to search for an item after seeing it in an Instagram ad, followed by those between 45 and 54 years old, Influence.co reports. Fashion ads on the site were rated as the most persuasive, followed by those touting department stores, electronics, and TV shows or movies.
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