Studies Highlight Ad Potential Of Podcast Audiences
[image: ]Podcast listeners on average tend to be young, educated and upper-class, with more than half working in white-collar positions and earning more than $75,000 annually, studies from Cumulus Media, Edison Research and Nielsen suggest. The average age and spending power of podcast audiences makes them an appealing target for advertisers, says Cumulus Chief Insights Officer Pierre Bouvard.
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