Edison: Radio Still Dominates the Audio Market
[image: What L.A. radio could learn from a polka-playing Minnesota station ...]Pandemic-related disruptions and closures have not shifted AM/FM radio from its spot at the top of the audio industry, Edison Research found in its second-quarter "Share of Ear" report. Radio still boasts 43% of audiences over 18, compared to advertisement-free satellite streaming, owned music and YouTube, which all garner 10% or less. 
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