Reaching Gen Z Requires Nuanced Marketing 
[bookmark: _GoBack][image: See the source image]Generation Z is a multifaceted generation, per Horizon Media research, that defies broad-based demographic targeting strategies and no longer aligns itself with pop culture. The research identified five categories and 12 subcultures within Gen Z, and Horizon Media's Maxine Gurevich says, "To drive critical mass and conversion, niche and relevancy at scale will trump traditional reach and frequency tactics."
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