Second-Screen Activity Complements Programming, Creates Revenue 
[bookmark: _GoBack][image: http://il3.picdn.net/shutterstock/videos/4432394/thumb/1.jpg]A report by Parks Associates shows that 65% of broadband households engage in second-screen activity such as using smartphones or tablets while watching TV. "Second-screen users are more likely to engage in supplemental activities, like looking up information while they watch TV, as opposed to social media activities. 
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