Social Video, CTV Growth Quickly Outpaces Traditional TV 
[bookmark: _GoBack][image: See the source image]Social video advertising will increase 45.6% this year, Insider Intelligence predicts, and connected TV will grow 33.1%. The research firm expects traditional TV to see its first drop below 20% of overall media spending in 2022 and account for 14.3% of all ad budgets by 2026.
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