Starbucks Unveils Content Series 'Upstanders'
[bookmark: _GoBack][image: ]The free series, which the company began working on in January, is designed to highlight 10 positive and inspiring tales from across the country, including those of Baldwin, Mich., a town where residents have banded together to give every high school graduate a college scholarship, and John D'Eri, who employs autistic individuals to work at his car wash.
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