30-Second Super Bowl Ads Approach $6.5M Per Report
[image: ]A 30-second Super Bowl ad this year cost $6.47 million, up 11% from 2023, according to Guideline. Food brands are the leading advertisers for this year's Big Game, while last year entertainment brands were the top spenders, and prescription drugs, personal care, toys/games and media are the up-and-coming growth ad categories.
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