Study: How Global Teens React to Ads 
[image: Image result for 16- to 19-year-olds ]Fifty-six percent of 16- to 19-year-olds worldwide skip ads on desktop, and 47% do the same on mobile, making them the age group most likely to want to avoid ads, Kantar Millward Brown reports. The research found that teens are likely to regard skippable ads most favorably; that they prefer interactive ads and that they are most amenable to watching ads between 6 p.m. and 9 p.m.
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