The Case for More Sophisticated Use of Influencers
[bookmark: _GoBack][image: Image result for influencers]Forty-three percent of brands say they're experimenting with influencer marketing, with most investing less than $100,000 a year on the tactic, per Traackr and Top Rank Marketing. Marketers must recognize the importance of embedding word-of-mouth and influencer marketing across their companies and have an in-depth understanding of the buying journey to send the right influencer messaging at the right time, writes Wendy Marx.
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