NBC's Goldsmith on Making "This Is Us" a Social Sensation 
[image: See the source image]NBC's Jared Goldsmith discusses the network's social strategy to create viral buzz around "This Is Us," starting with attracting 105 million views for the first season's trailer on YouTube and Facebook. "We think of ourselves as one of the fans, and so we do things like work with the talent to create personalized birthday messages that we'll send out via social media to an individual to give them a special message," Goldsmith says.
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