Three Women’s Newsletters on the Decline of the Glossy Magazine
[bookmark: _GoBack][image: Image result for women's magazines collage]With the folding of More and Lucky magazines, layoffs across properties, and more brands focusing their marketing efforts on mobile and digital, it’s not a golden age for women’s magazines in print. One place at least some of the audience’s attention is moving: email newsletters. With 55 percent of email opens happening on phones, it’s an increasingly powerful way to reach readers directly on mobile.
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