TOMS' Win-Win Social Good and Engagement Strategy
[bookmark: _GoBack][image: https://tse1.mm.bing.net/th?&id=OIP.Mbfa5a88088e1d7202357539fe098df39H0&w=300&h=187&c=0&pid=1.9&rs=0&p=0&r=0]TOMS Shoes runs a "One Day Without Shoes" campaign each May, and in return for Instagram photos of consumers using the hashtag #WithoutShoes, the brand gives a pair of shoes to children in need. This year's one-day push engaged over 3.5 million social users, and 27,435 shoes were given away globally.
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