Traditional Pay TV Steepens Losses, Digital Pay TV Growth Slows
[bookmark: _GoBack][image: See the source image]“It is the largest quarterly loss ever (the first time the industry lost over 1 million subscribers in a quarter),” writes Craig Moffett, senior research analyst, MoffettNathanson. The overall industry was down 0.7% from the same period a year before, totaling 96.5 million subscribers.
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