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Updated TV westerns are lassoing younger viewers

Led by Paramount Network's "Yellowstone," which got 4.9 people watching the premiere of prequel "1883," western TV series with diverse, contemporary viewpoints are finding new audiences with younger cable and streaming viewers. AMC+ and Starz are both developing series in the genre, and "The Harder They Fall" got Netflix 1.2 billion viewing minutes.

Next TV/Broadcasting+Cable 12/20/21

Broadcasters, streamers explore livestream shopping 

NBCUniversal, TikTok, Twitter and YouTube are all experimenting with livestream shopping during the holiday season, introducing events such as NBCU's "Impulse Try" with Remi Bader. Josh Feldman, the media company's chief marketing officer, said that livestream sales will reach $11 billion this year and are likely to double before much more time passes.

The Hollywood Reporter 12/16/21

Starz series covers Snoop Dogg murder trial 

Starz is partnering with Curtis "50 Cent" Jackson in a second season of its "A Moment in Time" anthology series that will focus on the 1993 trial of Calvin "Snoop Dogg" Broadus. Broadus, who faced first-degree murder charges when his bodyguard killed a rival gang member, is participating in "Murder Was the Case."

The Hollywood Reporter 12/13/21  

Peacock orders "Supernatural Academy" series 

Peacock has ordered 16 episodes of "The Supernatural Academy," an animated version of the Jaymin Eve fantasy book series, with Jan 20, 2022 as the debut date. The novels center on estranged twin sisters from the separate human and Supernatural worlds who must unite to save the Earth.

Variety 12/3/21  

NFL scores for NBC 

NFL coverage between Nov. 22 and Nov. 28 put NBC at the top of the network ratings list, the fifth week that's happened during the current season. CBS, Fox and ABC, in that order, followed.

Los Angeles Times/City News Service 12.1.21  

Discovery Rolls Out Shoppable Showcase Ad Format

Discovery is rolling out new advertising tools for its Discovery+ streaming service and Discovery Go apps, including shoppable Showcase ads that align with its food and home show content and include QR codes that direct viewers to a site to purchase products. Other formats enable marketers to interact with viewers who have paused programming, lock in initial ad placement for all viewers or the break of a particular show, and deliver ads based on keywords appearing in programming.

Adweek 11/16/21

LG brings out NCAA Championships channel 

LG Electronics is introducing an NCAA Championships channel this month as part of a three-year deal with Turner Sports, CBS Sports and the NCAA. The agreement covers as many as 50 NCAA fall, winter and spring championships on the channel, which will be available only over LG Smart TVs.

TV Tech 11/11/21

NFL, Disney sign 5-year Monday night wild card game deal

The National Football League's new Monday night wild card playoff game will air on ABC and ESPN beginning at the end of the current season under a five-year deal between Disney and the NFL. Disney will add the game to its megacast programming plans, which include simulcasts on ABC and ESPN, a Spanish-language broadcast and possibly a telecast aimed at children.

Next TV/Broadcasting+Cable 10/13/21

NFL ratings exceed expectations

Ratings for National Football League games have soared beyond expectations during the initial four weeks of the season, with television and streaming coverage drawing an average audience of 17.3 million per game. The most-watched two games so far this season -- both featuring Tom Brady -- drew audiences of 26.7 million and 24.8 million.

The Associated Press 10/6/21
NBCU, YouTube TV reach carriage deal 

YouTube TV and NBCUniversal have renewed their carriage agreement without raising the price of the streaming service. The deal covers NBCU's cable and local broadcast stations, but not Peacock content.

Variety 10/2/21  
Super Bowl halftime to feature 5 Grammy winners

The National Football League, together with Roc Nation and Pepsi, announced that the 2022 Super Bowl halftime show in Los Angeles will include performances by Dr. Dre, Mary J. Blige, Snoop Dogg, Kendrick Lamar and Eminem. The show will be the first occasion when the five Grammy-winning artists share a stage.

The Associated Press 9/30/21
Tony Awards viewership drops from 2019

Viewership for the Tony Awards dropped below the numbers from 2019, with just 2.6 million people watching. The decision to divide the broadcast between CBS and Paramount+ may have been a factor in the low ratings.

Variety 9/27/21

NBC comes out on top for 2020-2021 season 

NBC came in first for the total television year in terms of overall viewers as well as those between 18 and 49, as an average of 5.29 million people watched the network during prime time. The Olympics and National Football League games both contributed to viewership.

TV Tech 9/21/21
Creative Arts Emmys honors best in technical achievements

"The Queen's Gambit" from Netflix won nine awards at the Creative Arts Emmys, with NBC show "Saturday Night Live" and "The Mandalorian" from Disney+ coming in second place with seven each. Dave Chappelle picked up the Guest Actor on a Comedy Series trophy for the NBC show, while ABC's "Dancing With the Stars" snagged a choreography award and "Star Trek: Discovery" from ViacomCBS won for single-episode visual effects.

Deadline Hollywood 9/12/21

Media bets on sci-fi to attract younger audiences

The CW, Apple TV+, Disney+, Hulu, NBC and Paramount+ have all announced new sci-fi or fantasy-themed shows as part of their fall releases, as younger viewers prove more attracted to specific series than to media outlets. Autumn schedules also include "The Big Leap" on Fox and "La Brea" on NBC and reboots of "Doogie Howser, M.D." and "CSI:Vegas."

The Associated Press 9/2/21

NFL rights owners look for rebound from 2020

The latest NFL 10-year television contract is worth $105 billion, despite a 7% drop in viewership during 2020. Channels such as ESPN and Peacock are counting on better numbers once COVID-19 no longer causes schedule disruptions.

BNN Bloomberg (Canada) 8/26/21
Fox to air 10 live sports channels on Tubi platform

Fox has signed a deal to broadcast content from some of its largest sports licensing deals and programs via 10 free live-streamed channels on Tubi. The move could spell trouble for cable providers that rely heavily on sports channel bundles as they try to maintain subscriber numbers amid the cord-cutting trend.

Next TV 8/25/21

Nat Geo shows scientists as heroes in anthrax series

The COVID-19 pandemic made the 2001 anthrax attacks a fitting subject for the second season of National Geographic Channel's "Hot Zone," showrunners said at the Television Critics Association Tour. "Being able to portray scientists as the heroes of today was important for us," explained co-creator Brian Peterson, who noted that the 20th anniversary of September 11 also was a factor in the decision.

Deadline Hollywood 8/18/21

Telemundo will create shows for NBCU streamers

NBCUniversal Telemundo Hispanic Streaming plans to develop at least 50 original Spanish-language projects for NBCU streaming outlets, including Peacock, and to begin airing them next year. Romina Rosado is in charge of the division, which Telemundo recently created.

The Hollywood Reporter 8/10/21

ViacomCBS voyages continue with Star Trek deal

Alex Kurtzman, the producer for Star Trek's television properties, has signed a deal with CBS Studios that lasts until 2026. "Discovery," "Picard," "Lower Decks" and "Strange New Worlds" will all be back on Paramount+, with at least two other series reportedly in the works.

TechRadar 8.2.21

Olympic coverage helps Peacock break record

Coverage of the Olympic Games' opening ceremony on July 23 attracted an average of 56.4% of viewers -- and a 61% high -- in the Tokyo area despite objections from much of the nation to the games being held amid rising COVID-19 case counts. NBCUniversal's Nielsen ratings for the July 24 events reached 8.2 across its cable and broadcast platforms, while Peacock had the most Saturday viewership in its history.

Deadline Hollywood 7/25/21

UFO stories get more space on TV

Showtime, Travel Channel, Peacock and Discovery+ are among the networks that have released or are working on shows about UFOs and extraterrestrial life. A 2017 story revealed that the Pentagon was keeping track of UFOs, and subsequent as well as upcoming government reports have caused public interest in the subject to increase.

Next TV/Broadcasting+Cable 7/12/21

Peacock OKs Regency dating show

A "heroine" will try to find a "duke" in a new Peacock reality series based on "Pride and Prejudice" by Jane Austen. "Pride and Prejudice: An Experiment in Romance," set at an English country castle, features a group of suitors wooing a woman in a fictional version of the early 19th century.

Variety 7.7.21
Discovery tries to strike gold with "Winter's Fortune"

Discovery Channel announced a July 30 debut for "Gold Rush: Winter's Fortune," a spinoff focused on off-season mining in arctic conditions. The show will feature cast members from previous "Gold Rush" series.

The Hollywood Reporter 7/1/21

HBO Max, Adult Swim prep new animated shows

Animated shows making their debuts on Adult Swim this year include "Smiling Friends" and "Teenage Euthanasia," while HBO Max will start airing "10-Year-Old-Tom," "Santa Inc.," and "Fired on Mars." The two WarnerMedia outlets, which recently combined their development teams, have offered previews of the upcoming series.

Variety 6/18/21
Weather Channel drags climate change into sunlight

The Weather Channel will incorporate the dangers and effects of climate change into its programming, making the problem an intrinsic part of morning and early afternoon shows while planning a pair of series around its consequences. Executives cite polls showing increasing public concern about the issue.

Variety 6/14/21
MTV will return VMAs to live event in Sept.

The winding down of COVID-19 lockdowns means the MTV Music Video Awards will take place live from Barclays Center in Brooklyn on Sept. 12. MTV and non-profit group 9/11 Day have agreed to collaborate on multiple events during the prior week, in an effort to commemorate 20 years since the attacks.

Deadline Hollywood 6.8.21

Food Network, Cooking Channel order 30 new shows

Discovery's Cooking Channel and Food Network will introduce more than 30 programs in the latter part of 2021, in addition to at least 25 shows that are returning to the schedule. Debuts include the ice cream competition show "Ben and Jerry's: The Cold Wars" and "Money Hungry," a taste test contest hosted by Kal Penn.

Deadline Hollywood 6/1/21
MTV will co-produce series based on Tulsa Race Massacre

MTV Entertainment Studios and Bassett Vance Productions are teaming up to create a limited dramatic series about the Tulsa Race Massacre. A number of projects are planned around the hate crime, which took place on May 31 and June 1 in 1921.

Next TV/Multichannel News 5.24.21
Rumors swirl about daytime successor for "Ellen"

Speculation around who will take up the daytime talk show crown in the wake of Ellen Degeneres' departure is swirling as television stations consider how to fill the empty slot come spring 2022. Tiffany Haddish, who has guest-hosted for Degeneres before, is reportedly being courted for the slot, but Kelly Clarkson, Meghan Trainor and Miley Cyrus are also rumored to be in the running.

The Hollywood Reporter 5/18/21
NBCU cable nets plan 30-plus unscripted shows

At least 30 unscripted series will make their debuts on E!, Bravo, Oxygen and USA Network over the next 18 months. USA and SyFy will also broadcast a number of scripted series and movies, some of which the two networks will share.

The Hollywood Reporter 5.13.21

Premier Lacrosse goes to Peacock Premium

The Premier Lacrosse League's 2021 schedule will include 23 games available exclusively on Peacock Premium. A deal between NBCUniversal and the league is currently in its last year and renewal talks are ongoing, with more activity likely once the season ends.

Deadline Hollywood 5/12/21
NFL games coming to Amazon in 2022

Amazon will gain exclusive rights to "Thursday Night Football" for Prime Video starting in 2022, one year before the expected shift from Fox. The combined monthly viewership total for Amazon's advertisement-supported programming, such as IMDb TV and Twitch, has passed 120 million.

Deadline Hollywood 5/3/21
It's official: NHL games coming to HBO Max, TNT, TBS

WarnerMedia's HBO Max won rights to show National Hockey League games under Turner Sports' new seven-year deal that puts the games on TNT and TBS for the first time. The deal comes on the heels of a separate deal the NHL recently signed to bring games back to ESPN.

Deadline Hollywood 4.26.21
Peacock orders doc about US women's gymnastics

Peacock has ordered a docuseries about the US women's gymnastics team from the production company that Maverick Carter and LeBron James operate. The series, which has half a dozen episodes, follows five athletes as they compete for places at the Tokyo summer games.

Deadline Hollywood 4.19.21

Producers promise innovative Oscars ceremony

This year's Oscar awards ceremony will deliver optimism and a cinematic experience while acknowledging the hardships of the past year, say producers Steven Soderbergh, Stacey Sher and Jesse Collins. The trio made the Zoom announcement at Union Station, which is set to be the primary gathering place for nominees during the ceremony on April 25.

The Hollywood Reporter 4/17/21

Japanese official puts Olympic Games in doubt

A high-ranking Japanese party official told TBS that the Tokyo Olympic Games could still be cancelled this summer due to the worsening COVID-19 pandemic in the country. The Tokyo Olympics Organizing Committee and the International Olympic Committee replied that they are preparing for a July 23 opening, though the Games will not include international spectators and another Japanese minister said there may be no live audience at all.

Reuters 4/16/21

Final Four ratings climb for women, drop for men

Ratings for the women's games in the March Madness Final Four bracket increased from 2019, with 22% greater audiences for semi-final matches and title game ratings up 10.5%. Viewership for the men's tournament slipped 14% to around 17 million.

The Hollywood Reporter 4/6/21

Univision rolls out PrendeTV

Univision introduced its PrendeTV advertisement-supported video-on-demand service, which brings Spanish-speaking viewers more than 10,000 hours of content across 40 channels. Amazon, Google and Apple platforms all support PrendeTV, which joins a pair of subscription offerings from Univision's VOD sector, and Roku will do so within a few weeks.

Deadline Hollywood 3/30/21

March Madness hits streaming records on smart TVs

Viewers streamed more than a billion minutes of the first 32 March Madness games and watched 68% of that time over connected televisions. CTV viewership was only 48% of streaming in 2019.

TV Tech 3.22.21
March Madness returns amid pandemic concerns

March Madness is back, minus some teams that are sitting out due to pandemic-related concerns, with Turner Sports and CBS Sports working together to help enhance the experience for fans. CBS and Turner cable channels are alternating broadcasts for the 10th year.

Deadline Hollywood 3/13/21

Disney said to get NHL matches, playoffs for $2.8B

Disney will reportedly pay approximately $2.8 billion over seven years for rights to air National Hockey League events, including playoffs for the Stanley Cup, on ESPN and ABC. The deal takes effect next season and will also bring games broadcast on local television to ESPN+.

The Wall Street Journal 3/10/21
HBO said to reunite "The Wire" team for limited series

The team behind HBO's "The Wire" is reportedly working on limited series "We Own This City" for the network. George Pelecanos and David Simon will handle executive production and writing for the adaptation of Justin Fenton's book on the Baltimore Gun Trace Task Force.

Variety 3.5.21

Report claims Disney close to Super Bowl deal with NFL

The Super Bowl could return to ABC under a $2.6 billion deal the NFL is close to finalizing with the Walt Disney Corporation that would also renew ESPN's rights to Monday Night Football, Sports Business Journal has reported. The NFL has disputed the report, while ESPN declined to comment.

Next TV/Broadcasting+Cable 3.1.21
PBS eyes streaming world, smart TV donation options

PBS is expanding its digital footprint via smart television apps and considering partnerships with advertisement-supported platforms following a 2019 digital-focused rebranding. The broadcaster has already introduced an Amazon Fire TV donation option.

Protocol 2/25/21

WarnerMedia aims programming at preschoolers, girls

WarnerMedia plans to launch significantly more programming aimed at preschoolers and girls via HBO Max and Cartoon Network. The company will introduce a preschool brand, Cartoonito, on the linear channel.

Variety 2.17.21
Nat Geo preps shows on Tulsa Massacre, Aretha Franklin

National Geographic announced upcoming documentaries "Red Summer" and "Genius: Aretha" during its panel at the Television Critics Association virtual winter tour. The latter show will explore the life and work of Aretha Franklin, while "Red Summer" is about the 1921 Tulsa Massacre and will debut to mark Juneteenth.

Next TV/Multichannel News 2/9/21
Super Bowl viewership off

This year's Super Bowl's tune-in fell 15% compared with 2020's, according to Samba TV, with declines for the pregame and halftime shows as well. Samba estimates the viewership dropped from 37.6 million to 32 million this year, while Comscore reports early ratings for the game were comparable to last year.

Media Play News 2.8.21
Tokyo Games decision delayed, leaving NBCU hanging

Olympic Games authorities have yet to decide whether the Tokyo games will go forward this summer, due to rising coronavirus case numbers and vaccine shortages. NBCUniversal had bet on Olympic coverage in 2020 to kickstart Peacock, and could lose billions in advertising revenue if the games are cancelled.

The Hollywood Reporter 1/27/21
NBCU will shutter NBCSN by Dec. 31, 2021

NBCUniversal will close down NBCSN before 2021 ends and start simulcasting some sports events on USA Network during the year. The company, which owns rights to NASCAR races as well as games from English Premier League soccer and the National Hockey League, will also relocate some coverage to Peacock.

Next TV/Broadcasting+Cable 1.25.21
Univision announces free Spanish streaming service

Univision's PrendeTV, which will begin airing early this year, will provide Spanish-language streaming videos from around the world. The service will be free and supported by advertisements, and will include more than 30 channels.

Deadline Hollywood 1/12/21
HBO Max finalizes deal to reboot "Sex and the City"

HBO Max confirmed earlier reports that it will revive "Sex and the City" as a 10-episode series with production set to start in the late spring. The show will feature three of its original characters, but Kim Cattrall's Samantha Jones will not return.

Variety online 1.10.21
Studios Calculate Pandemic Risks to Resume Production

Television and movie studios are eyeing plans to resume production with strict safety measures in place as they weigh pandemic risks against the costs of lengthy delays and shutdowns. A number of studios have implemented temporary production holds, pushing back continued filming until mid-January.

Variety online 1.4.21
Discovery jumps into the streaming market

Discovery Channel has introduced its Discovery+ streaming service, which offers two price tiers and includes content from Animal Planet, Discovery and the Food Network. Analysts say that 20 million people could subscribe to the platform before 2021 ends.

USA Today 1.4.21
Comcast to Air 23 College Basketball Games In 4K

Comcast has announced plans to air 23 college basketball games in 4K during the first three months of 2021. The contests will include Big East tournament games as well as some much-anticipated Big Ten match-ups.

The new year’s 4K college basketball lineup will start with Indiana facing Wisconsin on January 7 at 7 p.m. ET and continue through the Big East championship tournament in March when nine games will be available in the picture format on Comcast
TV Answer Man 12.28.20
Lacrosse league has high hopes for Peacock

Paul Rabil, co-founder of the Premier Lacrosse League, hopes that the organization's NBC Sports agreement will extend to the Peacock streaming service. Viewership for PLL games went up 33% on both the NBC Sports Network and the main NBC station.

Deadline Hollywood 12.18.20
Nick will put unique spin on Jan. 10 NFL playoff

Nickelodeon will provide its own announcers when it broadcasts the National Football League playoff game on Jan. 10, as well as child-friendly features and "SpongeBob SquarePants" programming before the game and at halftime. CBS Sports will simultaneously air an adult version of the event.

Next TV/Broadcasting+Cable 12.15.20

ABC, ESPN score 10-year deal for college football

Southeastern Conference college football will move from CBS to ABC and ESPN in 2024. The deal will last for 10 years, and Sports Business Journal says the price was at least $300 million each year.

Sports Illustrated online 12.10.20
Comcast adds CBS All Access to Xfinity lineup

CBS All Access is now available through the Xfinity X1 platform from Comcast. The streaming service, which will become Paramount+ next year, includes movies as well as shows from channels such as CBS, Black Entertainment Television and Comedy Central. 
Deadline Hollywood 12.7.20
Amazon Fire TV features local newscasts from 12 cities

Amazon Fire TV has put news from local broadcast outlets in 12 major US cities on its app, and plans to add 90 more markets in 2021. News consumption rose 48% during 2020, with the pandemic, the US presidential election and social unrest as major factors.

Deadline Hollywood 12.4.20

Nielsen reports pandemic boost in daytime TV

Daytime television viewership has spiked amid the pandemic, creating an alternate "prime time" period for broadcasters, Nielsen reports. Adult professionals and managers watched 21% more daytime TV year-to-year in October, while children's daytime viewing increased by 40%.

MediaPost Communications 12.1.20

Microsoft: Xbox Probably Streaming to Smart TVs in 2021

Microsoft's Xbox gaming app will likely reach smart televisions "in the next 12 months," said executive Phil Spencer. The company has been working on streaming games to TVs since 2013.

The Verge 11.24.20
CBS announces diversity targets for reality shows

CBS announced that at least half of its reality show cast members next year will be Black, Indigenous or People of Color. The network has also committed to giving BIPOC creators a quarter, at minimum, of its development budget for unscripted programming.

Deadline Hollywood 11.9.20
The Force is with "The Mandalorian" season 2

More than 1 million households watched the second season debut episode of "The Mandalorian," representing a 73% increase compared to the debut of the first season. Much of the increase can be attributed to the growth in Disney Plus subscribers, which reached 60 million globally as of the close of the second quarter.

Full Story: Next TV 11/2/20

‘Big Brother’ Renewed For Season 23 By CBS
Two decades after its premiere on CBS, Big Brother continues to be one of television’s top-rated summer series in young demographics. Summer-to-date, the Wednesday and Thursday episodes are tops in key demos among all broadcasts. On digital platforms, the Big Brother Live Feeds are up double-digits over last season in both total streams and time spent as social interactions also have logged double-digit increases.

Deadline 10.28.20
Days Of Our Lives’ To Resume Production After Shutdown Over Positive COVID-19 Test
Filming on the NBC daytime drama was suspended on Oct. 12 for two weeks after a production team member tested positive for COVID-19. Taping on the series, produced by Corday Productions in association with Sony Pictures TV, was slated to resume October 26.
Deadline Hollywood 10.19.20
Eddie Murphy sequel may debut on Amazon in Dec.

Amazon Studios has agreed to pay about $125 million for the rights to stream Eddie Murphy's upcoming sequel "Coming 2 America" on its expected Dec. 18 premiere. Murphy still needs to sign off on the deal with Paramount Pictures.
Variety online 10.13.20

HBO Max develops "Lumberjanes" animated adaptation

HBO Max is reportedly working on an animated special and series based on the "Lumberjanes" comic. Noelle Stevenson, one of the comic's four creators, will be a show writer and executive producer.

The Hollywood Reporter 10/6/20

Owners will display pets' talents in Nick's "Unleashed"

Children will join celebrity judges to pick the "Most Entertaining Pet" on a Nickelodeon series launching Oct. 22. "Unleashed," hosted by Gabriel "Fluffy" Iglesias, will pit three talented pets against each other on every episode.

Deadline Hollywood 10.2.20
WarnerMedia's Turner Extends Deal with MLB

A rights deal extension with a value reportedly exceeding $3 billion will see WarnerMedia subsidiary Turner Sports carry more Major League Baseball games and increase its platforms' MLB-related digital content. The terms of the seven-year deal, which prolongs the partnership through 2028, remained undisclosed.

The Hollywood Reporter 9.24.20
Virtual Emmys include hilarity, reality, records

The Emmy Awards featured an intimate view of the stars as winners accepted their awards with video messages, often surrounded by friends and family. Late night comedian Jimmy Kimmel hosted the event from Los Angeles' largely empty Staples Center, Zendaya became the youngest Lead Actress winner and many nominees discussed issues of racial justice.

The Washington Post 9.21.20
Peacock secures dramatic "Fresh Prince" reboot

NBCUniversal's Peacock won the rights to show two seasons of "Bel-Air," the dramatic reboot of the former NBC comedy, "The Fresh Prince of Bel-Air," from original series star Will Smith and cinematographer Morgan Cooper. The streaming service ordered the hour-long series -- which will examine in more depth conflicts among the characters in the series -- based on a trailer Cooper produced.

Next TV 9.8.20
PBS adds connected devices to livestream in 85 markets

PBS viewers in 85 markets can livestream their local affiliates for free on connected devices several months after the network inked its initial streaming deal with YouTube TV. Users of Roku devices as well as all major browsers can access PBS although neither Amazon Fire TV nor Apple TV+ are currently supported.

MediaPost Communications 9/8/20
"Star Trek: Discovery" adds non-binary, transgender roles

CBS All Access' "Star Trek: Discovery" is making franchise history with the introduction of the first non-binary and transgender characters. Ian Alexander and Blu del Barrio will make their debut as Gray and Adira, respectively, in the third season of the series, which premieres on Oct. 15.

Deadline Hollywood 9.2.20
MSNBC returns to documentaries with Oct. 9 special

MSNBC is bringing back its MSNBC Films brand, starting with "The Way I See It," which will air on the station Oct. 9 after a Sept. 18 release in theaters. The documentary will focus on Pete Souza, who formerly served as the White House photographer.

Variety online 9/1/20
Peacock brings "Joe Exotic," U.S. Open to viewers

Peacock is adding to its content library with the "Joe Exotic" miniseries and limited live U.S. Open coverage. USA Network and NBC will also carry the miniseries, which will star Kate McKinnon as activist Carole Baskin.

Variety online 8.25.20

Dems kick off the first "made for TV" convention

The virtual Democratic National Convention kicked off its first night on Monday, featuring normal citizens affected by the coronavirus pandemic, Republicans who crossed the aisle and a keynote by Michelle Obama. The virtual convention format drew praise from some who saw it as appropriate to the current times, while a New York Post critic called it dull and bizarre.

TVNewsCheck 8/18/20
AMC Networks taps 4 to create true crime series

Jena Friedman, Mona Chalabi, Cameron Esposito and Naomi Ekperigin will be developing true crime programming for AMC Networks under recent deals. "AMC Networks has a rich history of elevating the true crime format," said the company's President of Original Programming, Dan McDermott.

Variety online 8.7.20

E! News Cancelled After Three Decades
According to the report, these decisions were made by parent company NBCUniversal, which is looking to “streamline its programming and restructure internally to create more efficiencies.” Economic hardship caused by the coronavirus is also credited as a factor.

TVLine 8.5.20

Emmys Will Go Virtual in 2020

Shortly after the nominations were announced yesterday, this year’s Emmy executive producers — including host Jimmy Kimmel — sent a letter to key acting nominees informing them that this year’s ceremony will be virtual, and asking them to prepare to participate from home, or wherever they want to be.
Variety 7.29.20
BET airs Good Fight" reruns examining racism

BET will air six episodes from "The Good Fight" on July 27-28, all with racism against Black people as central aspects of their plots. The series, which CBS All Access broadcasts, will begin its fifth season during 2021.

Deadline Hollywood 7/21/20

Peacock goes national, grabs PS4 support

NBCUniversal's Peacock launches nationally today, following a three-month test run on Comcast systems and the recent addition of app support for Sony's Playstation 4. Leader Matt Strauss says viewers enjoy the linear-like curated channels, and the company is hoping its advertisement-supported free tier will attract budget-minded consumers with shows like "Downton Abbey" and "Hell's Kitchen."

The Hollywood Reporter 7.14.20

‘The Bold And the Beautiful’ Sets Return Date With Original Episodes On CBS
The Bold and the Beautiful, which has been back in production for more than two weeks, has set a date for its return on the air with all-new episodes, taped during the pandemic. The CBS soap will be back to originals on July 20.

Deadline.com 7.13.20
Charter brings 5 networks to Latino-focused bundles

Charter Communications has added Kids Central, Inglés Para Todos, ¡HOLA! TV, Hogar de HGTV and Tarima TV to its Latino View TV and Spectrum Mi Plan Latino bundles. The channels, which start broadcasting at various points during July and August.

Multichannel News 6.30.20
"Meet the Press" tops Sunday ratings for 17 weeks

NBC's "Meet the Press" with Chuck Todd attracted 842,000 viewers aged 25-54 last Sunday, beating ABC's "This Week" by 33% and "Face the Nation" on CBS by 43% in the key demographic as well as leading overall viewership, Nielsen data shows. "Meet the Press" has dominated Sunday 25-54 numbers for 17 consecutive weeks.

Adweek 6.25.20
NBC announces fall lineup, "30 Rock" streaming special

Executives at NBC have unveiled the network's fall schedule, which includes the reprise of several hit shows from last season and a single new series focused on an NYPD officer, which appears to acknowledge criminal justice system changes in response to recent protests. NBC has also announced a remotely-produced episode of its hit show "30 Rock" will air on the Peacock streaming service July 16.

USA Today 6.16.20

AMC adds premium, ad-free option for Comcast streaming

AMC Networks will replace its Premiere on-demand service with two ad-free subscription streaming options, AMC Plus and WE tv Plus. The services, each of which is $4.99 a month, will initially be available to Comcast's Xfinity subscribers, as well as to those on its broadband service, Xfinity Flex.

Multichannel News 6.10.20

Oprah Winfrey to Host Two-Night Town Hall on Racism in America
The event, OWN Spotlight: Where Do We Go From Here?, is scheduled to air June 9 and 10. It will originate on OWN and be simulcast across all 18 of Discovery's linear networks (including Discovery Channel, TLC, HGTV and Science Channel) and on OWN's social channels, in addition to the company's worldwide platforms. Winfrey will speak with a number of black activists, artists and thought leaders about systemic racism and the current state of the country.
The Hollywood Reporter 6.4.20
Brooklyn Nine-Nine Cast, EP Make $100k Donation to National Bail Fund
Dan Goor, who co-created the NBC cop comedy, tweeted on Tuesday that he and the cast “condemn the murder of George Floyd and support the many people who are protesting police brutality nationwide. Together we have made a $100,000 donation to the National Bail Fund Network.
TVLine 6.2.20
PGA, NFL Stars Attract Nearly 6M Viewers

Turner Sports said the Sunday telecast of The Match: Champions for Charity attracted an average of 5.8 million viewers across four of its networks. Turner says it was the most-watched golf telecast in cable TV history.
TVNewsCheck 5.25.20
Fubo Sports Network launches on Pluto TV

ViacomCBS-owned AVOD platform Pluto TV is now distributing the Fubo Sports Network. The 24/7 sports channel, launched last year by virtual pay TV company fubo TV prior to its merger with FaceBank Group, already touts distribution on the fubo TV vMVPD service, The Roku Channel and Xumo, as well as LG, Samsung and Vizio smart TVs.

Next TV 5.19.20
Lesser-known sports get day in sun on cable

ESPN and NBCSN are using formerly niche sports such as lacrosse to supply live games until the more well-known organizations resume play, as the smaller associations are more flexible and able to hold games while socially distancing. NBCSN will substitute a Premier Lacrosse League tournament for part of its planned Olympic coverage, while ESPN broadcast "cornhole," a game focused on throwing beanbags, for four hours last Saturday.

Variety online 5/13/20

Nick turns to video chat for 2 new series

A pair of original series coming to Nickelodeon in the next five weeks are based on video chat and remote production. Jayden Bartels and Annie LeBlanc will host kid-friendly pop culture discussions on "Group Chat: The Show," and "Game Face" will use voice changers and animated filters to disguise mystery guests whose identities celebrities will have to deduce.

The Hollywood Reporter 5.6.20

Nielsen reports spike in children's TV viewing

Viewers between six and 11 years old have been watching 300% more daytime television than they did last year, Nielsen data shows. TV viewing time has also increased among teens, adults and seniors, although not as dramatically.

Broadcasting+Cable 4.30.20

3-Day NFL Draft Averages 8.4M Viewers
Each day attracted record audiences. Thursday’s first round averaged 15.6 million, Friday’s second and third rounds 8.2 million and Saturday’s final four rounds 4.2 million. ESPN and NFL Network had a combined production all three days while ABC had separate telecasts Thursday and Friday before simulcasting the ESPN/NFL Network feed Saturday.
TVNewsCheck 4.27.20
HBO Will Stream 500 Hours of Free Programming
The list of free programming includes every episode of nine HBO series: “The Sopranos,” “Veep,” “Succession,” “Six Feet Under,” “The Wire,” “Ballers,” “Barry,” “Silicon Valley” and “True Blood.”
Variety 4.2.20
Nielsen says sheltering boosts TV usage by 18%

Live TV viewing rose 14% during the week starting March 16, compared to the previous period, as people remained home, Nielsen reports. Total TV use increased 18%, and streaming devices like Roku and Chromecast saw a 28% spike.

The Hollywood Reporter 3/26/20
Sports leagues suspend seasons, hitting TV hard 

The NBA and NCAA, as well as MLB and other big sports organizations, are suspending their seasons due to the spreading coronavirus. The situation is hurting revenue for television networks that focus on sports, such as ESPN, regional sports networks that broadcast games to their local markets and advertisers that lack outlets for their spots.

The Wall Street Journal 3/12/20
ABC devotes "Nightline" to virus coverage 

ABC's "Nightline" began dedicating its full 30-minute run to exploring new developments in the current coronavirus outbreak on Tuesday, with no defined end date to that focus. ABC News' Chief Medical Correspondent Jennifer Ashton will answer questions from viewers as the station's journalists cover the spread of the virus around the globe.

Variety online 3/9/20
Science Channel will tell story of Attila The Hun 

Discovery's Science Channel will track down the origins of 5th-century warrior Attila The Hun in a two-part documentary, debuting on March 22, in partnership with France's Pernel Media. "Attila's Forbidden Tomb" will feature new evidence about Attila's rise to power and the potential location of his burial site.

Deadline Hollywood 3/5/20
'Almost Family' Canceled After Single Season on Fox
The series, which wrapped its 13-episode run on Feb. 22 — the final two episodes were shunted off to a Saturday night well after the bulk of episodes had aired — was among the lowest-rated shows on the Big Four networks this season.

The Hollywood Reporter 3.1.20
NFL likely to keep TV partners in new contract 

ESPN is expected to retain rights to "Monday Night Football" when the National Football League negotiates a new TV package starting in 2023, but the network might face up to a 50% increase in rights fees from the $2 billion a year it pays now, CNBC suggests. The NFL will also discuss the role of streamers like Amazon and Google, as well as renewal of Sunday Ticket, a package that AT&T has publicly said is too costly for DIRECTV.

CNBC 2.23.20
Starz orders 3 more "Power" series 

Starz is moving aggressively to build on the success of its "Power" drama by announcing it will produce three additional spin-offs in the show's universe, bringing the number of offshoots to four. The Lionsgate-owned premium service has worked harder to align itself with its parent company by leaning on the studio for most of its new original content.

The Hollywood Reporter 2.9.20
Comcast to Air Westminster Dog Show In 4K

Comcast, FuboTV, and Altice have announced they will offer next week’s annual Westminster Kennel Club Dog Show in 4K HDR. The Westminster Dog Show broadcast, which will be produced by Fox, will air on February 10-11 at 7 p.m. ET on each night. (FS1 will simulcast the broadcast in high-def.) The event, which began in 1877, pits the nation’s best pure breeds in competition in categories such as agility, poise and obedience.
TV Answer Man 2.5.20
Days Of Our Lives’ Officially Renewed For Season 56 By NBC

It’s a done deal: NBC has renewed its long-running daytime drama series Days Of Our Lives for a record 56th season. The announcement comes two weeks after NBC Chairman Paul Telegdy at TCA confirmed that the daytime soap will be coming back.

Deadline.com 1.29.20
ViacomCBS puts CBS show reruns on Comedy Central 

ViacomCBS is taking a step toward coordinating programming from its channels by airing reruns of "The Late Late Show with James Corden," which appear first on CBS, as part of a morning Comedy Central block. The show will air at 7:30 AM on weekdays, and will follow "The Daily Show with Trevor Noah" broadcasts, also repeats from that show's live nightly airings.

Deadline Hollywood 1/26/20
NFL Championship ratings decrease from last year 

CBS and Fox saw a significant decrease in the number of viewers tuning into coverage of the National Football League's Championship Sunday games this year, although ratings have generally risen this season. The second game on January 19 took place between the Green Bay Packers and the San Francisco 49ers, and 20% fewer people watched it when it aired on Fox than watched CBS's game in the same time slot in 2019.

TheWrap 1.20.20

"Love It or List It" gets record ratings in Year 12

HGTV set a ratings record for its 12-year-old "Love It or List It" series on Dec. 30, as its 201st show achieved the program's highest viewership ever. The episode earned a Nielsen 0.92 live-plus-three-days rating from audience members between 25 and 54 years old, making it second among all TV shows in the 9 p.m. time slot for that demographic, and drew a total of 3.4 million viewers.

TheWrap 1.7.20
"Jeopardy!" champions to face off this week

Three former "Jeopardy!" champions will face off this week as "Jeopardy! The Greatest of All Time" begins Tuesday, pitting top winners Ken Jennings, James Holzhauer and Brad Rutter against each other. The series will run until one champion wins three matches and claims the $1 million prize.

The Associated Press 1/3/20
"South Park" still packs in viewers in 23rd year

Comedy Central's "South Park" completed its 23rd season on Dec. 11 as the most-viewed cable comedy show in the 18-49 demographic, making 2019 the seventh year in a row the animated series led the pack. Linear TV viewership for the show totaled 30 billion minutes this year, a 36% increase from 2018 and an indication of why HBO Max ponied up as much as $500 million to take the streaming rights from Hulu.

The Hollywood Reporter 12.17.19
NBCUniversal reports big gains in Olympic ad revenue 

Advertising slots for NBCUniversal's coverage of the 2020 Olympic Games in Tokyo have already attracted more than $1 billion in ad revenue for the network, which took in a total of $1.2 billion for the 2016 summer Olympics in Rio de Janeiro. NBC Sports' Dan Lovinger attributes the increase to the company's decision to start 2020 Olympic ad sales during this past summer's upfront week.

MediaPost Communications 12/10/19

HBO series will chronicle NBA's 1980s Lakers dynasty 

A 1980s-set drama series focused on the Los Angeles Lakers is coming to HBO, though a title and specific release date still have not been revealed. "Showtime: Magic, Kareem, Riley, and the Los Angeles Lakers Dynasty of the 1980s," a book by Jeff Pearlman, will be the source material.

Variety online 12/6/19

Yankees teaming up with Amazon to stream games 

The plan by the Yankees’ YES cable-TV network is to allow online streaming for a limited number of Yankees games — possibly on Amazon’s Prime Video service — starting as soon as the 2020 baseball season, sources said. The ultimate goal is to provide an annual streaming package at a cost — say one year for $99, sources said.
New York Post 12.4.19
Science Channel show will explode onto the scene 

Science Channel will call on explosion experts to provide viewers with an inside look at blowing things up in a new series that will debut on Jan. 1, the network announced. Episodes of "The Explosion Show" will include following a local bomb squad, setting off fireworks, going backstage in Hollywood and studying blast waves.

The Hollywood Reporter 11/19/19
Sony gets rest of Game Show Network stake from AT&T 

AT&T has sold its 42% share in the Game Show Network to Sony Pictures Entertainment, which now holds 100% of the service, in a $500 million deal as the telecom continues to pay down debt. Sony noted that ads provide almost all of the network's revenue and that its older-skewing audience provides a barrier against losing pay-TV viewers to streaming services.

The Wall Street Journal 11/18/19

Nick will make new Netflix animated films, series 
Nickelodeon will produce original movies and series for Netflix under a multi-year agreement the companies announced that also reportedly includes a "music-based" "SpongeBob SquarePants" spin-off focusing on the Squidward character. The deal, reported to be worth about $200 million, will involve Nick creating content based on familiar characters as well as new ones.

MediaPost Communications 11.14.19
Black News Channel delays debut to January 2020 

Black News Channel has pushed back its scheduled November launch to January, saying the delay will enable the network to benefit from new distribution avenues such as wireless cellular. BNC, which is supported by J.C. Watts, previously a Congressman for Oklahoma, and experienced television manager Bob Brillante, will have 33 million subscribers at launch and plans to include sports, entertainment and news content.

Deadline Hollywood 11/9/19

"Little Mermaid Live" nets nearly 9M viewers 

"The Little Mermaid Live" brought in a total of 8.978 million viewers, putting it in fourth place among live-TV musicals in terms of audience members aged 18 to 49. ABC had the top ratings and came in second for total viewers on Nov. 5, the night the special aired.

TheWrap 11/6/19

Comcast may sell Peacock as free, ad-supported service 

Comcast's NBCUniversal may provide a free version of Peacock, its upcoming streaming service, which would break new ground in the subscription-video-on-demand market, CNBC reports. Peacock would also offer a paid ad-free version in this scenario, and the company is also reportedly considering providing multiple tiers for viewers who subscribe to pay TV or other Comcast services.

CNBC 11/1/19

Disney Channel to produce "Sulphur Springs" 

The Disney Channel has ordered 11 episodes of "Sulphur Springs, a half-hour time-travel mystery show whose filming is due to begin next year in New Orleans. The series features a 12-year-old girl whose family moves to a new town to revive a dilapidated and abandoned hotel and finds ghostly doings inside.

Deadline Hollywood 10.23.19
CBS Renews ‘Evil,’ Orders Full Seasons of Four Other Freshman Shows

The network has renewed “Evil” for a second season, and handed out full-season orders to its other four freshman series, namely “All Rise,” “Carol’s Second Act,” “The Unicorn,” and “Bob Hearts Abishola.”
Variety 10.22.19
YouTube TV to add Some PBS Stations Starting Next Month
PBS will finally make its entry into the streaming market when YouTube TV starts adding its stations starting Nov. 4, according to Cord Cutters News. It’s also expected that PBS Kids will also be added at that time. Some PBS stations, including WGBH in Boston and WHYY in Philadelphia, will not be among the first round of stations to be added, according to sources.
TV Technology 10.9.19
South Park Creators Offer Mocking 'apology' to China 

The “Band in China” episode released on Oct. 2 critiqued China’s policies on free speech as well as the efforts of Hollywood to shape its movie and television content in recent years to avoid angering censors in the vast Chinese market.

Reuters 10/8/19
Football Helps NBC Win Season’s First Week
The first week of the fall season had NBC feeling like must-see TV again. The network that dominated primetime in the 1980s and 1990s won the week in total viewers for the first time in 18 years with an average evening audience of 7.5 million.
TVNewsCheck 10.1.19
Disney adds former Fox nets in new Sony PlayStation deal 

Disney renewed and expanded a carriage deal for its channels to remain on the Sony PlayStation Vue platform in a move that adds the former Fox networks that Disney recently acquired. Sony, which currently offers a 49-channel package at a $50 monthly fee and includes ESPN, ESPN 2, FX and FXX, started the virtual multichannel video program distributor five years ago without the Disney-owned sports services.

Multichannel News 9/27/19

Netflix will become master of "Seinfeld" domain 

Netflix has won exclusive global rights to stream "Seinfeld" for five years starting in 2021, having paid an undisclosed amount to Sony Pictures Television. The streaming company will be able to replace two other sitcoms, "Friends" and "The Office," which are going to the streaming services of their original owners, NBCUniversal and WarnerMedia.

Variety online 9/16/19
NFL Sunday kickoff breaks even with 2018 numbers 

"Sunday Night Football" on NBC attracted approximately 22.2 million television viewers and an average streaming viewership of 523,000, making this year's Sunday kickoff about level with last year's numbers. NBC, CBS and Fox all scored ratings bumps for content that aired after the Sunday game, while ABC offerings opposite NFL coverage dropped to record lows.

The Hollywood Reporter 9/9/19

NFL, TikTok team up on sponsored content deal 

The National Football League has partnered with TikTok on a multiyear deal that will feature the pair selling ads to allow advertisers to sponsor NFL hashtags and content on the app. The NFL released its official TikTok account yesterday, which attracted nearly 260,000 followers by midday, and posted content using "#WeReady" to encourage fans to share videos in the lead up to Thursday's kickoff.

Ad Age 9/3/19

Showtime casts Davis as Michelle Obama in "First Ladies"

Viola Davis will portray Michelle Obama in a three-episode Showtime series, "First Ladies," that will focus on the personal and public lives of presidents' wives. The series will initially also portray Eleanor Roosevelt and Betty Ford.

Variety online 8/26/19

NFL’s TV Partners Scoring Big Once Again

Upfront ad sales spending by agencies reaches $2.4 billion. That’s about $300 million more than last season at this same time, and is largely because every one of those networks saw regular season ratings increases for their NFL telecasts last season.
TVNewsCheck 8.21.19
ESPN aims to go deeper with new "Backstory" series

ESPN will produce a series aimed at going behind-the-scenes and taking a more extensive look at important sports stories with the Aug. 18 debut timed to the upcoming U.S. Tennis Open, the network said. Episodes of "Backstory" will debut on ABC before re-airing on various ESPN networks.

Variety online 8/7/19

BET will air second series from Tyler Perry

Tyler Perry will write, direct and run a second series on BET, "Sistas," as part of the filmmaker's major content partnership with BET parent Viacom. Perry has agreed to produce a pair of comedies and a pair of dramas, along with a live holiday show, on BET from October 2019 to September 2020.

The Hollywood Reporter 8/1/19

Viola Davis to produce "Fast Color" TV series for Amazon

The science fiction film "Fast Color" will be adapted for Amazon Studios into a television series by JuVee Productions, the production company owned by actor Viola Davis and her husband Julius Tennon. Julia Hart, the writer and director of the original movie, is set to direct the series.

IndieWire 7/30/19

Titans’ Crew Member Dies After Stunt Goes Wrong at Special Effects Facility

A crew member of DC Universe show “Titans” died following an incident during rehearsal at a special effects facility in Toronto on Thursday. The stunt, which involved a car, went awry when a piece of the car broke off unexpectedly and struck a special effects coordinator. Production will be shut down for two days.
Variety 7.18.19
ESPN to air 2019 women's soccer matches

The National Women's Soccer League has made an agreement with ESPN under which the sports media network will air 14 games in the 2019 season, which began in April. Eight matches will be televised on ESPNNEWS and the remaining games, including the semifinals and championship, will broadcast on ESPN2, with livestreaming for all on ESPN's mobile app.

Deadline Hollywood 7/4/19

USA’s World Cup Victory Over France Draws 6.3 Million Viewers
Friday’s FIFA Women’s World Cup quarterfinal game – between USA and host nation France – drew more than 6.3 million viewers on Fox and Fox streaming sources, making it the most watched FIFA Women’s World Cup quarterfinal on record. On streaming services alone, the match drew an average 211,000 views per minute, making it the most-streamed FIFA Women’s World Cup match ever.

Variety 7.1.19
Comcast nabs "The Office" from Netflix for streaming service

Comcast's NBCUniversal won a bidding war for exclusive streaming rerun rights to the former NBC series, "The Office," for its upcoming over-the-top service after the show leaves Netflix in 2021. Sources valued the agreement, which will last for five years, at $500 million.

The Hollywood Reporter 6/25/19
Janet Mock lands historic deal with Netflix

Janet Mock became the first transgender woman to sign a multimillion-dollar deal with Netflix that gives her creative license. Netflix will have exclusive rights to Mock's TV series, as well as a first-look option on feature film projects. As part of her deal, she can continue with her LGBTQ drama "Pose" on FX.

Variety online 6/19/19
Syfy sets "Krypton" spin-off in motion with DC's Lobo

Syfy is starting development on a spin-off from its "Krypton" superhero series that puts DC Comics villain-turned-hero character Lobo at the center, the network said. The bounty hunter will first make his TV appearance in the main series' second season, which debuted this week.

Variety online 6/12/19
Comcast kicks off live 4K TV with Women's World Cup

Comcast is running its first live 4K telecast with the airing of the FIFA Women's World Cup soccer tournament that began on Friday, with Altice and fuboTV among the other 4K outlets. The network is transmitting the IP-based 4K version over the X1 service, with Fox Sports -- including FS 1 -- and Telemundo providing all 52 games.

Light Reading 6/7/19
HBO's "Game of Thrones" finale drew record 19M viewers

HBO's "Game of Thrones" drew 19.3 million viewers for its final episode on Sunday, far surpassing the network's previous ratings champion, "The Sopranos," Nielsen reported. That figure will climb with repeats, DVR and streaming viewings of the show, factors that pushed the season as a whole to almost 44.2 million viewers.

The Hollywood Reporter 5/20/19

"Big Bang" streaming rights up in the air as show winds down

Speculation abounds regarding whether AT&T will hold on to the CBS smash hit "The Big Bang Theory" for its own upcoming streaming service or cash in on the show's popularity by selling the rights. Co-creator Chuck Lorre says he still finds value in traditional sitcom formats, despite his recent move into single-camera shows.

CNN 5/15/19

"Law & Order: SVU" renewed for record-breaking 21st season 

NBC has renewed "Law & Order: SVU" for a 21st season, surpassing the 20-year record held by the series it was based on, which was cancelled in 2010. There have been eight different versions of "Law & Order" since the original series began in 1990.

USA Today 5.7.19
Syndicated ‘Protection Court’ To Launch In Sept.

The CBS Station Group is on board to premiere the Monday-Friday strip, along with stations from groups including Weigel, Nexstar, Gray/Raycom, Sinclair, Fox, Meredith, Scripps, Tegna, Mission and Northwest.
TVNewsCheck 5.6.19
Kaley Cuoco and Johnny Galecki to Host The Big Bang Theory Farewell Special

CBS announced Monday that after the Big Bang finale on May 16, the network will air "Unraveling the Mystery: A Big Bang Farewell," a half-hour special in which stars Johnny Galecki and Kaley Cuoco take viewers behind the scenes of the longest-running multi-camera comedy series in television history.
TVGuide.com 4.29.19
TBS will air esports tournament series this summer 

TBS and Microsoft are teaming up with esports broadcaster ELEAGUE on a six-week series that promotes Gears 5 multiplayer by following Gears of War participants and fans through esports tournaments. ELEAGUE Gears Summer Series: The Bonds and Betrayals of Brotherhood will debut on June 14.

VentureBeat 4/16/19

TNT may jump in the ring with All Elite Wrestling

TNT reportedly is considering expanding its wrestling footprint by partnering with All Elite Wrestling, a new league with a powerful lineup that includes wrestling stars Chris Jericho and Kenny Omega. The deal would provide WarnerMedia with a competitor to USA Network's "WWE Raw."

TheWrap 4/11/19

All-women WWE main event makes history and $16.9M 

WWE made history Sunday night by making its main event a women-only lineup headlined by powerhouses Ronda Rousey, Becky Lynch and Charlotte Flair. The event, which aired on pay-per-view, raked in $16.9 million, the second-highest figure for a single match in the company's history.

BNN Bloomberg (Canada) 4/8/19

Cartoon Network introduces bilingual "Victor and Valentino" 

Cartoon Network is expanding its multicultural lineup with the premiere of Diego Molano's "Victor and Valentino," a bilingual series that follows the adventures of two stepbrothers in the town of Monte Macabre. The show, which includes authentic Mexican mythology, will debut March 30 and will also be available as an On Demand offering and in the CN App.

Variety 3/26/19

Syndicated Shows Endure Viewership Drop

CBS Television Distribution’s “Judge Judy” slipped 1% to 10.2 million viewers, according to Nielsen live program plus time-shifted viewing from September 3, 2018 through March 3, 2019. Three game shows placed just behind “Judy” also declined slightly -- CBS’ “Wheel of Fortune” losing 1% to 10.1 million; CBS’s“Jeopardy” down 2% to 9.8 million; and Twentieth Television’s “Family Feud” falling 6% to 9.6 million.

MediaPost 3.13.19
Apple's big TV unveiling may come this month 

March 25 is the rumored date set by Apple to announce its long-expected TV platform with $1 billion worth of big-name original programming. Speculation remains rife, but the new service could include free original content for the iPhone and other devices.

MediaPost Communications 3/12/19
DIRECTV to Air Big East, Big 10 Basketball Tournaments In 4K
The Big East 4K broadcast, which will be simulcast in high-def on Fox Sports 1, will begin March 13 at 7 p.m. ET. DIRECTV will air Big East tournament games in 4K HDR at 7 p.m. (channel 105) and 9 p.m. ET (channel 105) on March 13; Noon, 2:30 p.m., 7 p.m. and 9 p.m. ET (all channel 105) on March 14; and 6:30 p.m. and 9 p.m. ET on March 15 (channel 106.).

TVAnswerman.com 3.2.19
“Resident Alien,” a comedic drama series based on the comic books of the same name, is coming to Syfy, 

Alan Tudyk is in position to star as the lead character in the adaptation of the Dark Horse comics. “Resident Alien” is described as a twisted fish-out-of-water story that follows a crash-landed alien named Harry (Tudyk) who, after taking on the identity of a small-town Colorado doctor, slowly begins to wrestle with the moral dilemma of his secret mission on Earth.

Variety 3.1.19
HBO to premiere "Native Son" in April 

HBO Films has announced that "Native Son," a 1940s period film based on Richard Wright's novel of the same name and directed by Rashid Johnson, will premiere April 6. The network bought the rights to the film at last month's Sundance Film Festival.

Deadline Hollywood 2/22/19
National Geographic announces new slate of series

National Geographic has ordered several new series that will spotlight nature's breathtaking sights and sounds: "America," "Photo Ark" and "Planet of the Whales." "Running Wild With Bear Grylls" and the scripted adaptation of Tom Wolfe's "The Right Stuff" also will be part of the network's lineup.

Variety 2/10/19
NBC’s Live Staging of ‘Hair’ Pulled From Schedule

“Hair” was originally set to air on NBC on May 19, which would have put it up against a number of other television events, including the series finale of “Game of Thrones.” According to an individual with knowledge of the decision, NBC is not completely abandoning live musicals, but will no longer plan on airing them as regularly as they have in the past.

Variety 2.5.19
"The L Word" reboot, "Your Honor" coming to Showtime

Showtime has ordered production of a follow-up to "The L Word," which debuted in 2004 and followed the lives and loves of lesbians in Los Angeles. The network will also be home to thriller "Your Honor," starring award-winning actor Bryan Cranston.

Deadline Hollywood 1/31/19

Gillian Anderson is set to star as former British Prime Minister Margaret Thatcher

The X-Files star has been signed up to play the Iron Lady in the fourth season of The Crown. The X-Files star has been signed up to play the Iron Lady. Viewers will likely have to wait more than a year to see her on screens as the third season of the Left Bank drama has yet to air.
Deadline Hollywood 1.20.19
Viceland to kick off new prime-time lineup by going live

Viceland is kicking off its new prime-time schedule Feb. 25 with "Vice Live," a two-hour show that will cover the day's breaking social media and pop culture developments across the world. The show will start at 9 p.m. and run from Monday to Thursday.

Variety 1/17/19
Netflix Renews ‘Grace And Frankie’ Ahead Of Season 5 Debut

As the fifth-season adventures of “Grace and Frankie” begin, viewers can rest assured there’s more to come. Series creator Marta Kauffman and Netflix said Tuesday that the series starring Jane Fonda and Lily Tomlin has been renewed for season six, due in 2020.

TVNewsCheck 1.16.19
Criminal Minds Renewed for 15th and Final Season

TVLine has learned that CBS has renewed the long-running crime drama for a 15th and final season, to air during the 2019-20 TV season. The farewell salvo will consist of 10 episodes, which will film this spring and bring the show’s run to 325 324 total episodes. (Among scripted primetime series, that lands Criminal Minds inside U.S. TV’s all-time Top 20.)

TVLine 1.10.19
