Upfronts Should Get $19.9B This Season, eMarketer Says
[image: See the source image]Television's upfront advertising market will bring in $19.9 billion in spending during the current season, improving on figures for the last two years but still falling short of seasons before 2019, eMarketer predicts. The agency expects the market gains to continue in 2022-23, with the total figure reaching $20.5 billion.
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