Why Taking a Stand is Right for Some Brands 
[bookmark: _GoBack][image: See the source image]Brands such as Dick's Sporting Goods and Nike have benefited from taking a stand on social issues such as gun violence and racism, and even negative social commentary can be good for brand development, as it galvanizes loyal fans and increases awareness, per research from Y&R's BAVSocial. "Nike and Dick's have garnered significant support because their beliefs and how they communicate them align with their brand promise," said Y&R and BAV Group's Kyle Boots.
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