Why the Podcast is Becoming Advertising's Darling 
[image: See the source image]Investment in podcast advertising will rise to $659 million in 2020 from 2017's estimated $314 million, the Interactive Advertising Bureau and PwC predict, with ads read by hosts ranking as the most popular choice by brands. "When you listen to something, it's much harder to block it out than when you're looking at a number of different things," says the IAB's Anna Bager, explaining why podcasts are becoming a favorite way to connect with highly engaged consumers.
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