YouTube Now Bigger than TV Among Advertisers' Target Audience
[bookmark: _GoBack][image: ]The finding, based on a Google-commissioned Nielsen study of 2015 viewing data, is significant as the 18-to-49 age group is the target audience that most advertisers seek to reach through TV. YouTube has seen gains in that audience, while TV’s hold on it is slipping. The loss has been especially pronounced among viewers under age 35, who are increasingly drawn to online video.
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